GENDER EQUALITY

Ads show we can celebrate mom
and dad — without selling either short

In tesday s marketing environ-
ment, il Beems as though one gen
ot cannot make progress without

disparaging the
it lier

However, &

few ingpiring
anidd refireshing -
Iy positive televi
aton mils have re-
cently muanaged
Sy gpmin paeprolie i
1y wrlribe avedding
this pitfall

I applaud
I, N isman nid
Toywia For v

(g the courage o step nway from
the porm and, in doing 6, notonly
bring men o the mainsiream
pioture of the modern Americat
parent, but also for doing so in a
Wiy that = perbafs more iRnoeva-
tive than anything else. champion.
ing o gender without antacking.
alienating or poking fun at the oth-

GRS TLAM
ARG H

wr pender
Toyota has done a terrific job of

bridging the strong bond between
faters and daughters. In the coimn-
pany's lateat ad, Toyotn depicta the
warious stapes of a daughier's Hie
wheere hier dad is there fo comsoli,
protect, gukde and oventually send
Fer amit ko Uhe world with tears ko
hix eves, The message of the ad s
to make bolid chofces - what beifer
ferm Lo desoribe what nny paridat
would want foar his or ber child, in
particulsr a daighter?
In i seemring balance to Toyo
i, Mizaan focused on the relation-
ship bitween a father and his son
Frerhaps too stersatypically, the
{ather here is depicted as tho sb
gl father, & race car drives in
this instance, And the son looking
gy, wanting to ba just like his fa-
ther, OF ciosurse, the soundtrack o
this comimercial ix nong other than
a1’y i the Cradle,” bul !hmlfnﬂ-
Iy, the father realizes before it's

| applaud Dove, Nissan
and Toyota for having
the courage to step
away from the norm and

... bring men into the
mainstream picture of the
moadern Amarican parent.

e |t that hiis som needs To phys-
feally see him and know thst thatr
relatinnship is more mporient
than any jo

Nowve has arguinbly the nusst
meorving, yot simpbe ad: clip af
ter clip of young and adult chil.
dren calling for “Dad” or =Dad
ey ot various stages of ihedr lives.
From the taddler needing help 1o
b mdudt calling his father with the
wonderful news of a pregnancy,

the commercial envds with & simie
quisstion and anywer “What makes
A maan Mironger © Shiowing 1t be
LEITS

So why &0 these ada matter?

Why are they wo special? Here
aglain, the answer i slmple he-
Caane 1y are s ranty. HLiee
they champion the mdes dads play
in the tives of children, both boys
and girki, withood dendgrating the
crgetal and complemaniary rle
mothers play in thise game chil
dren’s lives. This spiri of gender
eguality is o 1o cebebiate and
ermubal,

I Fact, the path these three com-
panies have forged serves ss a
ereir et ing model for obhers and
remminds parents every where that
they are panents first, united by
thie kowe for their childnon and
mude stronger by a rnutulllpg:'
ciation of their vndgus stremgl
and differences

Chiristian Paasch iy chalr o the
Nariowml Parends O g pation gl
ks bewen appoinded by Vingoaka

Chone, Terry M Aulife fo Vieginia's
LUl Snipjsard Cindleledinrs NepHew
Pl He lives im Abprardria and
wan be reached af chngtiampoascha
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